






Hosted accommodation (Bed & Breakfast, exclusive lodges, homestays, farmstays) Holiday parks, camping grounds, backpacker hostels 321

• All advertisers receive a free basic listing on aatravel.co.nz 
To enhance your web presence, see the options on page 26

• All Regional Visitor Guide clients are listed on aamaps.co.nz

Half Page
• Custom-designed to suit your needs, display

advertisements can be created by our in-
house studio. If you wish to supply your
advertisement as finished art, please refer to
the specifications which our representative
will be able to supply.

Your advert also includes:
• Repeat ad in Rental Car Guide
• Repeat ad in New Zealand Travel Guide

(Motorhome/Campervan)
• Priority 2 on aatravel.co.nz

Quarter Page
• Includes category type, establishment name,

50-word description, one full colour
landscape or portrait photo, a location map,
up to three affiliated logos, and three time,
day, price indicators. You may choose a
display layout for your quarter page advert.

• Repeat ad in Rental Car Guide
• Repeat ad in New Zealand Travel Guide

(Motorhome/Campervan)
• Priority 3 on aatravel.co.nz

Eighth Page
• Includes facility type, establishment name, 

35-word description with one landscape
photo or 55 words with no photo, up to
three affiliated group or indicator logos.

• Repeat ad in Rental Car Guide
• Repeat ad in New Zealand Travel Guide

(Motorhome/Campervan)
• Priority 4 on aatravel.co.nz

Bold Listing
• Includes facility type, establishment name, 

25-word description with one landscape
photo or up to 35 words with no photo, up
to two affiliated group or indicator logos.

• Repeat ad in Rental Car Guide
• Repeat ad in New Zealand Travel Guide

(Motorhome/Campervan)
• Priority 4 on aatravel.co.nz

Line Listing
• Includes facility colour band,

establishment name, street, email or
web address and phone.

• Repeat ad in Rental Car Guide
• Repeat ad in New Zealand Travel Guide

(Motorhome/Campervan)
• Listing on aatravel.co.nz
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Motorhome and Campervan Edition – 
Distributed through New Zealand’s leading
Motorhome and Campervan companies

Travel Guides
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You couldn’t get a more targeted market than families travelling around
New Zealand in campervans or motorhomes. Travellers on long journeys
read thoroughly and consult the New Zealand Travel Guide regularly when
looking for accommodation and things to see and do in each region.

• This guide is a combination of What to See and Do and Accommodation
options for free and independent travellers

• The guide also includes the vital operating manual for the vehicle

• These Travel Guides include town maps, the AA Road Atlas of 
New Zealand, discount vouchers and regional information

To appear in the New Zealand Travel Guide, you must
first advertise in one of the AA Guides – Accommodation,
Regional Visitor Guide or Bed & Breakfast, as all adverts
are repeated from one of these guides.
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New Zealand Travel Guides
Distribution .......... 40,000

YOUR OWN WAY



Travel Guides
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Rental Car Edition – 
Distributed through New Zealand’s
leading Rental Car companies
Rental cars are the ideal channel to reach free and independent travellers.
These travellers don’t necessarily plan their travel, they like to ‘play it by
ear’, making discoveries as they go and choosing their accommodation and
activities based on the information they pick up along the way. Be there
when they roll into your town.

• Targeted distribution to a captive travelling audience

• Separate North Island and South Island Guides

• These Travel Guides combine accommodation, leisure, town maps, the
AA Road Atlas of New Zealand, discount vouchers and regional
information for free and independent travellers

To appear in the New Zealand Travel Guide, you must
first advertise in one of the AA Guides – Accommodation,
Regional Visitor Guide or Bed & Breakfast, as all adverts
are repeated from one of these guides.
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NEW for 2009 
editions: Avis book

NEW

We find the AA
Rental Car Guides a
valuable asset to
provide to our local
and international
clients across all our
branches. The guides
are an integral part
of our marketing
strategy.

“
”

North 4,000
South 4,000

North 5,000
South 5,000

North 3,000
South 3,000

North 3,000
South 3,000

North 1,500
South 1,500

North 2,500
South 2,500

North 5,000
South 5,000

North 2,000
South 2,000

North Island Travel Guides
Distribution .......... 26,000

South Island Travel Guides
Distribution .......... 26,000

Ross Morley
National Sales Manager,
Budget Rent a Car



The guide offers a directory of New Zealand’s great range of 
bed & breakfast options in an easy-to-use regional format.

• The Bed & Breakfast Guide includes a full AA Road Atlas of New Zealand
and handy tips for the B&B traveller

• High print quality with a long shelf life

• When you book space in our Bed & Breakfast Guide, you’re not just
booking in one publication, you will be present in many other
publications too (see pg 19)

The NZ B&B Guide is a 
valuable travel guide assisting
visitors who want to interact 
with New Zealanders as well 
as see our country.

Bed & Breakfast
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Distribution 2008 Advertise with a Full Page and get these bonuses:
• Line Listing in New Zealand Accommodation Guide

• Line Listing in your Regional Visitor Guide

• Priority 3 on aatravel.co.nz • Listing on aamaps website

Advertise with a Half Page and get these bonuses:
• Line Listing in New Zealand Accommodation Guide

• Line Listing in your Regional Visitor Guide

• Priority 4 on aatravel.co.nz • Listing on aamaps website

Advertise with a Quarter Page and get these bonuses:
• Line Listing in New Zealand Accommodation Guide

• Priority 4 on aatravel.co.nz • Listing on aamaps websiteNew Zealand Bed & Breakfast Guide:
50,000 copies



Maps
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North Island and South
Island Touring Maps
• These popular maps are easy 

to use and include loads of 
information to help visitors find
their way around New Zealand

• AA Centres and i-SITES are all
marked on the maps

• Advertisements have a location
reference on the map

• A line listing in the applicable
Regional Visitor Guide is
included

• Distributed through AA Centres
and i-SITES.

New Zealand Golf Map
• The AA New Zealand Golf Map is

specifically designed to target AA
Members and international visitors
looking for golfing holidays around
New Zealand. This map lists all
New Zealand Golf Association
courses and has limited advertising
opportunities

• All advertisers are listed under 
the golf section on the 
www.aatravel.co.nz website

• Distribution via AA Centres, 
i-SITES, all NZ Golf Association
members



North Island Touring Map:
225,000 copies

South Island Touring Map: 
225,000 copies

New Zealand Golf Map:
75,000 copies
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TEMPLATE ADVERTISING

DISPLAY ADVERTISING

FULL PAGE PANEL > Display
Size > 90mm W x 200mm H

or full bleed size > 100mm W x 210mm H 
(+ 5mm bleed)

> Reference on map

HALF PAGE PANEL > Display
Size > 90mm W x 98mm H

> Reference on map

QUARTER PAGE PANEL > Display
Size > 90mm W x 47mm H

> Reference on map

PHOTO LISTING > Template
Size > 90mm W x 26.5mm H

Photo size > 25mm W x 25mm H
> Contact details 

plus 55-word description
> Reference on map

LOGO LISTING > Template
Size > 90mm W x 13mm H

Logo size > 18mm W x 11.5mm H
> Contact details 

plus 25-word description
> Reference on map
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Internet

One of New Zealand’s most comprehensive
and user-friendly travel websites,
aatravel.co.nz is an excellent planning tool
With the introduction of the reservations booking engine over a year ago,
users can now book their accommodation online, making planning a Kiwi
holiday even easier.

We are committed to ensuring your business is easily found by users from a
wider and more relevant audience, and with this in mind we are pursuing
partnerships that most benefit you, our customers. In 2008 your content will
be visible on Wises.co.nz and on finda.co.nz, with links
back to your content on aatravel.co.nz, and more online
partnerships are being developed.

Alongside our own natural search capabilities and
successes, we have invested in a targeted Google 
Ad-words campaign. This is aimed at driving users who
are searching for accommodation and what to see and
do options direct to our site for online bookings.



Page Impressions to January 08

Growth in traffic to www.aatravel.co.nz

Traffic statistics reflect the positive growth
in visitor numbers and time on site.
aatravel.co.nz has performed well despite
a number of new competitor travel
websites to the market.
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Congratulations!
You have a one of
a kind website.
I’m doing a surf
trip to NZ next
March, and with
all this helpful and
organised content
I’ve planned the
entire trip, based
only on AA

“
”

Jan 06 770,223 70,404 97,564

Jan 07 1,490,843 127,565 185,686

Jan 08 1,947,299 186,863 272,486

+94%

+30%

+81%

+46%

+89%

+47%

Page Unique User
Impressions GROWTH Browsers GROWTH Sessions GROWTH

User feedback

Unique Browsers and 
User Sessions to January 08

All statistics sourced



Online Reservation Engine
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Why should my property be on 
this system?
• Joining, set-up and ongoing management

of inventory is FREE

• Full contact details including phone
number and direct links to your own
website are clearly provided for all users

• AA Centres have access to book online
with your property

• Minimal cost to you – only a credit card
transaction fee is deducted on each
booking

• Prompt payment back to you

How can I be involved?
There are three options for you to grow and distribute your inventory 
via www.aatravel.co.nz

Direct bookings via www.aatravel.co.nz incur a 0% commission (only credit
card transaction fees are deducted)

AA Centre online bookings and third party websites, such as MSN, incur 
a 10% commission (credit card fees included)

AA Rewards Travel Programme: 
AA Members have the ability to earn quadruple AA Rewards Points when
booking with you. A 10% commission applies (credit card fees included)

If you’re not on the AA Travel reservation engine already, sign up now

www.aatravel.co.nz

1.

2.

3.
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Bookings to January 08 – Total

I just wanted to say
that we appreciate
the prompt
payments and feel
that the AA booking
system and payment
plan works better
than any other
website ie: Wotif.
Please pass on my
thanks and
appreciation to all
concerned for your
hassle free and
fantastic service

“

”

bookabach
TM

plan your escape!

Online Travel Partners
Your content could be featured on
one or many of our growing number
of online travel partner websites,
including listings and hot deals.

User feedback

Bookings to January 08 –
www.aatravel.co.nz
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www.aatravel.co.nz

Priority 1 Priority 2 Priority 3 Priority 4

Search rank result 1 2 3 4

Info Page word count up to 250 up to 250 up to 150* up to 150*

Info Page image count up to 6 up to 6 4 4

www link from search result listing � � – –

Info Page link from search result listing � � � �

www link from Info Page � � � �

Online booking system � � � �

Monthly activity reports � � � �

Website hosting � � – –

Domain name registration � � – –

*UPGRADES: Priority 3 and 4 can upgrade their Info Page to include up to 250 words and 
2 extra images for an additional cost of $150

We offer a range of search ranking options designed to meet your specific needs. 
By selecting Priority 1, your business will receive the highest ranking on aatravel.co.nz

Reporting
In order to monitor your web advertising performance,
we provide monthly reports showing, but not limited to:

• Total visitors to aatravel.co.nz

• Total visitors who have seen your listing

• Total enquiries made through aatravel.co.nz

Did you know we can build and host your website?

This includes:

• Domain name registration

• Monthly tracking report

• Inclusion of the reservation booking engine

• Hosting

• Development and build of a 2 or 3-page website
(upgrade a 3-page website to 6 pages for $1499)

We Build and Host Websites
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Just thought I
would give you
some positive
feedback – I use
your site regularly
in my job as a PA
and find it
extremely useful
and user friendly
– the upgrades
you have made 
to it recently 
are great

“
”

New to www.aatravel.co.nz
• Wider screen and new look with

regularly changing homepage
stories designed to highlight a
great Kiwi ‘nugget’ and to drive
users deeper into the site

• New-look information pages –
more pictures, hot deal profile

• Travel deals and packages – great
specials and inspirational holiday
ideas for visitors

• Streaming video – regional,
advertiser and user-generated
videos

• Advertiser management of own
web content – update images,
inventory and content instantly

New-look
aamaps.co.nz
Planning your next
trip couldn’t be
easier with the new
www.aamaps.co.nz.
Users can find everything from
accommodation to bus stops,
restaurants to leisure activities and
even petrol stations. AA Guides
advertising content will appear on
aamaps.co.nz as points of interest with
links back to www.aatravel.co.nz or
your website where applicable.

Search-prompted Ads
Promote your business on
www.aamaps.co.nz and your
advertisement will appear directly next
to your local area map. By advertising
on the AA’s free online map service you
are exposing your business to an even
wider audience. A click-through will link
to your AA Travel Info Page. 

User feedback
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to advertise with the AA
10 Reasons

Domestic Tourism Campaign
We are continuing the 101 Must-Do’s for Kiwis campaign with 
101 Must-Do Weekends, further building on the contribution the campaign
had last year on the $1 billion growth in domestic travel.

Maximising Traffic to Your Business
To achieve a competitive advantage, it’s important to build relationships.  
In 2008 we are looking to secure exclusive partnerships with relevant tourism
and media organisations. Online partnerships will not only maximise traffic 
to your business content but they can help to grow your distribution and your
accessibility.

Building and Improving Industry Relationships 
• Working with the Regional Tourism Organisations (RTOs) has helped make 

the 101 Must-Do’s campaigns possible. By understanding the individual 
strategic objectives of RTOs, the AA aims to increase visitors to their region. 

• We support industry groups such as HAPNZ, MANZ and @HOME through 
conference attendance and sponsorship, presentations at roadshows and 
we belong to ITOC and TIA.  

• We share ownership of QUALMARK with Tourism New Zealand and are 
very supportive of quality assurance within the industry.

AA Rewards Travel Programme
The Member rates programme has been replaced with the 
AA Rewards Travel Programme, offering AA Members the chance 
to earn quadruple AA Rewards Points. 

1.

2.

3.

4.



Now in its second year, the 101 Must-Do’s for Kiwis campaign was a
contributing factor in the growth of domestic tourism in 2006/2007. 

In 2008 we are continuing the campaign with 101 Must-Do Weekends, a 4-day
weekend concept inspiring Kiwis to rediscover New Zealand with family and
friends and to drive traffic to your business content on aatravel.co.nz. We have
committed to an extensive and integrated media campaign with an emphasis
on the shoulder travel seasons of Autumn and Spring.

Reward AA Members and you will be rewarded too. 

Replacing the Member rates Programme is the AA Rewards Travel Programme,
which offers AA Members the chance to earn quadruple AA Rewards Points
(4 points for every complete $10 spent). 

AA Rewards advertisers will earn an AA Guides advertising rebate based on the
number of AA Rewards transactions completed.  

We have partnered with the Radio Network to encourage
listeners to book online. Nationwide advertising to the value
of $600,000 will commence early in the year. With the added
incentive for AA Members to earn quadruple AA Rewards
Points, more people will want to book where they see the 
AA Rewards logo.

29

AA Rewards Travel Programme>

> 101 Must-Do’s for Kiwis
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New Product Development and Enhancement
With our new-look aatravel website, the recent relaunch of aamaps.co.nz
and the new street directory map books introduced late in 2007, we are
committed to developing and improving features and functionality across
our product range. Improving on customer service is all part of the mix. This
year we have designed new features to improve response times back to you
and to enable you to manage your own web information page instantly.

Print Advertising
With more than 550,000 copies printed, the quarterly
AA Directions magazine is the most widely distributed
and read magazine in the country. We profile our travel
guides and maps, showcase the aatravel website and
inform AA Members and the wider readership of all the
products and services we offer to help them with their
travel planning and bookings.

On-going Research
It’s important to continue to monitor consumer feedback and usage of our
product or service. AA Travel is committed to ensuring the quality of all our
products – whether that be bigger imagery on the website, more

comprehensive town and city information or in the
development of new and relevant publications or

products. In 2008 all our products included a
reader survey and key findings will be

published in upcoming Advertiser
newsletters or available from your 

AA Territory Manager.

to advertise with the AA
10 Reasons

5.

6.

7.
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AA Member quarterly 
travel e-newsletter
With an online audience of over 250,000, this
quarterly newsletter is primarily focused on
exclusive deals or value-add offers to AA
Members. It’s a great channel for us to conduct
surveys and gauge consumer/member interest
in our various publications and services. And
with such a large captive market, we can drive
users back to aatravel.co.nz and your content
instantly.

DestinatioNZ e-newsletter
This monthly travel newsletter profiles 
New Zealand hotspots, travel deals, reader
travel stories, upcoming events, 101 Must-Do’s,
international travel deals, surveys and
competitions. Subscribers number 20,000 and
growing with a 70 per cent female skew. With
females making the majority of purchasing
decisions and travel rating high in terms of their
interests, we are always looking for great offers
and new experiences. Don’t miss your
opportunity to be seen here.

Advertiser e-newsletter
A monthly update of relevant information that 
is key to the success of your business. This
includes industry, product and service updates,
advertising deadline announcements, new
opportunities, helpful business hints, and offers
not to be missed. It’s designed to keep you
informed on how well the AA is performing and
what we are doing to ensure your advertising
with the AA has the widest audience possible.

9.

10.

8.



Travel Information Stands

• AA Centres nationwide

• Interislander terminals and vessels

• Brochure distribution on our Travel Information Stands is
available in AA Centres

• Large volumes of people visit our AA Centres every month
– these stands offer high visibility and increased exposure
of your business

• Varying contract terms are available

AA Guides Stands
Tower Stands: 450 located throughout New Zealand

• AA Centres • i-SITES

• Other key tourist locations, including airports and rental
car/campervan companies

Counter Stands: 3000+ throughout New Zealand

Distribution

We’ve got 
New Zealand
covered

Online ordering at
www.aadistribution.co.nz

• The AA’s complete range of 
Maps, Visitor Guides and
Accommodation Guides can be
ordered online FREE

• You receive your own personal
login and enter your password

• Online ordering is fast and
efficient and gives you the ability
to track your order
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